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GRANTWRITING GUIDELINES IN THE SOCIAL AND BEHAVIORAL SCIENCES 

Timothy Snleeding 
The Mauruell School, Syracuse University 

1. Writing the Proposal 

1A. Above all, good writing is the key to a good proposal. For those 
who can afford to do so, do not be afraid to hire an editor to 
sharpen up your proposal. 

1B. Follow instructions: quality not quantity impresses; be clear and 
succinct. 

1C. Coherence is key. Evident lack of coherent direction in complex 
proposals, parts "thrown together", poorly coordinated, or not 
clearly related to a central focus, are problems to be avoided. 

2. Proposal Content 

2A. Insure that your project goals are appropriate and clearly stated: 

a. Make sure that the purposes of the study are clear and that the 
hypotheses to be tested are explicit. 

b. Make sure that specific products (deliverables) or endpoints are 
included in the research goals; e.g. "This study will result in a 
monograph or in several papers", etc. 

c. Make sure that you establish the worthiness of your research and 
its originality. 

2B. Be sure that your nlethodology is sufficiently detailed. Questions 
such as the following should be answered: (a) What are the major 
dependent and independent variables? (b) How will data be 
obtained? (c) How will results be analyzed? (d) Do the data 
contain sufficient information to support the proposed analysis? 

2C. A strong bibliography is usually a sign of a strong research 
proposal. Pay sufficient attention to related research by others; 
reviewers are usually top people in the field who are familiar with 
what's going on. References-to related research previously funded 
by the agency to which you are applying is generally useful. 

3. Budget 

3A. Ask your organization's sponsored research office in advance for 
help on budgeting. Look at budget sheets for funded proposals to 
get the hang of how they are put together. Above all, you want 
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